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director's statement

over 20 years since | shot my last short film. As soon as Jeff sent me his script | knew this film was going to g What hooked me
at we as a society may not be too far from SOCIAL MEDIATION. The preposterous notion that so the not-too- d;stant
y employ the services of legal professionals to help us divided our social currency. It’s human nat C ! ’ people
any cases, this drives us to better ourselves. But in the age of social media it has gotten more than a little {o] g&é are
ourselves” for a superficial instant and to what effect? So that our friends can envy us, and so that those iphery can
mething other than what we are. E 4

new that the film would be all about the writing and the performances and that what | could bri o the tableiWwas an
aose performances by offering up a slightly darker atmosphere. Most importantly | wantec C ave as
completely undlstracted by the process. | love hlghly technical movies, and | a visual
s and watch. My family actually criticizes me for not laughing, b what

’m not patti myself on the back he ply rock
Im, but for the support they have ghout my
see that same crew take time aw amilies on




Matt Pittroff has been'helming Ve > positivity
and flexibility turn challenges into exhilarating 1edic n osurd with
reality - to create an undeniably accessible brand of humg has led to
successful commercial campaigns for Hilton Honors, Bank © Donald’s,
and National Car Rental featuring celebrity talent the likes of Patric reer. His
work has been showcased in Creativity, AdWeek, SHOOT, and at Can
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matt quotes

‘It was pretty clear when | first met Jeff that he was guy | wanted to be around. Sure, it’s great that he is a kind and gentle Canadian, &
looking to ride. Sometimes it's hard to be around really smart people, but | don’t have to worry about that with Jeff. Seriously, Jeff is p
it it really hit home when we started casting and | got to see the words come off of the 1

st of coattails | was
ew the script was

is film was like taking the lid off a crock pot and sticking your face into that juicy, : ed meat. It has been a long time co
% and before you know it, the project is over. | have had the honor of collabore sountless creative minds and still find
en matured a bit, the urge to create longer, narrative work begun to bail. | hc ial Mediation is the first step in this p

or advertising. You
oned my craft and

and preparation, but
ted a unique set of

ost 20 years on-set it was exciting to realize how little
ly | underestimated the level of difficulty tracking
ges. Once again supported by my actors, my crew anc

azing, educational experience. | taki
ilm. The nuances of fiming this
are all only as good as the people
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g his craft of storytelling in 30-second intervals for the last decade. His
the name three times, repeat the offer and still get a joke in, has made him
ed dialogue writer whose characters quickly develop. His love of compressed
usal to stop rewriting has helped to create successful, and even some award-winning,

impaigns for Budweiser, Honda, KFC and Hershey’s to name a few.



eff guotes

detail is exhausting and you could hame a hurricane after his work ethic. When he told me he wanted to shoot this script | knew it was in good hands, an

“Writing this script was a long time coming for me. Not the story itself, but the notion of sitting down and digging into a longer narrative than advertising generally allows. It had been almost ten y
since I'd written a script with more than 80 or 90 words in it. Once the idea took form the process was suoh a pleasure Developmg these characters, crafting the|r exchanges the fact that it's treatlng
something so ridiculous with such a seriousness — alright that’s kind of like. advert| ing, bu
with beyond Social Mediation.” —

“Someone very early in my advertising career said to me, “find the genuine people in this business and stick with them.” That person edited this movie and many others in the credits are those
genuine people I've been fortunate enough to find and stick with. A big reason | wrote this film was to reenergize myself creatively and when | started to see the creativity and energy that everyone else
brought to it | was truly inspired. Beyond reenergizing, it has been an incredibly rewarding experience.”




the partnership

Pittroff and Collins met over chivitos and Patricias in Montevideo, Uruguay. While it was selling fried chicken that brought them together, a tiresome
friendship soon developed based on quick wit and a mutual respect for each other’s craft. The duo has partnered on dozens of ad campaigns,
collectively raising Canada’s baseline cholesterol by 10 points. Social Mediation was their first narrative effort.

The team is currently crafting a feature-length screenplay. “A Loss Like You” is a coming of age comedy that chronicles the relationship of an orphaned
angry teen and an obsolete, malcontent high school shop teacher who find a rocky common ground over their respect losses. They’ve also lit the
burners on a few other projects.












Charlie Pollc 0 of
helping mus Dolly Partol
theatrical fe, The Goc
Element




iversity, wt eived a B.FA. in Tl

edi a K Elementary, vers", "The Affair", "

Speci s Unit", "The Mysteries of Lal “Taxi Brook e Bloods". In spring o
booked a series regular role on the NBC piI Shelter,” crea n Leight.




Crew

PRODUCER

Steve Blair has produced over two hundred TV commercials and four in
Brian Cox. Steve and Matt have been working together for over 20 years

| Don’t, starring Jane Lynch, and Red with

CINEMATGERAPHER

Andy Lilien began his career as a gaffer in 1989 and has lensed well
films Two Step, di d by Alex Johnson, Roadie, directed by Michae

EDITOR

Leo Zaharatos has be
has worked on many

Not a Mistake” whic
Leo has begun exte




executive producers
matt pittroff & jeff collins

producer
steve blair

casting director
stacy gallo casting

costume designer
bebe ferro

production designer
john fulcher

original music
tim white & fraser macdougall

sound design & mix
aaron mccourt

colorist
wade odlum

vix artist
eric perella &/or steve

motion graphics artist
rob fisher

title design
anton ratinsky

post production producer (?)
alanna humphries

additional music
“The Break Up”
Washington Social Club

music coordinator
alissa liebert



b camera operator
1st ac

1st ac

dit

gaffer

best boy electric
key grip

best boy grip

set dresser

props

sound mixer
boom operator
video assist

script supervisor
hair and makeup
wardrobe assist
assistant director
talent wrangler
production manager
location manager

mike o’leary
aidan gray

jose sarmiento
john vallon

ted ayd

vinnie campbell
rhett bloomquist
mark elzey
becca morrin
rosemary liss
dwayne dell
chris jones
rusty gardner
katie shinsato
bebe ferro
mitch gorman
dave vogel
alissa liebert
melissa morgan
tim shulka

craft service

key set pa
production assistant
production assistant

casting associates

assistant editor

assistant colorist
vfx assistant

on screen graphics

chris bartlett
ty gentner
dirk dupre
tori markham

gary armstrong
abby salzberg
mary reardon

liam crawford
matthieu belanger
erik bayley

alex beals

erik verleger

In loving memory of Millie Collins.
With limitless gratitude to the support of our families.

special thanks
agora publishing
alter ego

ben valiquette

dc camera
exciting elements
imprint music

jeff pangman
kimber slater
married to giants
serious grip & electric
steve bodner
taylor royall

with special thanks to SAG-AFTRA
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